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Executive Summary 

Streatham is one of south Londonôs most distinctive town centres. It is recognised for its 

cultural diversity, vibrant high street offer, community, civic identity and transport 

connections.  

Since the 2009 Masterplan was published, Streatham has experienced significant 

change and development. Investment by the London Borough of Lambeth (LBL) and the 

Mayor of London has improved public spaces in the town centre and the establishment of 

the InStreatham Business Improvement District has provided a stronger, independent 

voice for businesses in discussions and decision making. 

This Investment and Growth Strategy builds upon this platform and provides a clear 

strategy for the next phase of Streathamôs evolution. It has been developed to provide 

the area with a coherent vision and a set of objectives which can support a collaborative 

approach to securing investment, growth and prosperity. 

The vision is for Streatham to: 

ébecome a better and fairer place. It will attract significant new investment and 

development which will continue to improve and diversify the town centre. It will 

celebrate its unique identity, in a way that galvanises the local community to take 

action and pride in their town centre. 

This vision is underpinned by five key objectives which will be vital in delivering growth 

and change in the area. Each objective has several associated priority actions for 

different stakeholders to take forward. 

 

 

 

 

 

 

 

1. Challenging 

Perceptions and 

Attracting 

Inward 

Investment 

2. Diversifying 

the Town Centre 

Offer 

Purpose: To challenge and influence perceptions that are 

currently holding Streatham back in order to attract visitors and 

inward investment to the area.  
Priority Actions: Develop a place marketing approach; Undertake 

annual soft market testing with retailers, workspace providers 

and developers; Produce inward investment marketing 

materials. 

Purpose:  To diversify and improve the town centre in an attempt to 

(a) attract people from further afield, (b) adapt to rapidly changing 

retail trends and (c) build resilience in the town centre by supporting 

existing local businesses. 
Priority Actions:  Use up-coming Local Plan review to design a 

planning-led strategy for Streatham town centre; Explore potential 

to acquire long term leases on vacant retail units to provide space 

for entrepreneurs and experimentation; Develop a night time 

strategy. 
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Delivering success in Streatham will depend on collaboration between and innovation by 

partners. This should be underpinned by setting up a Streatham Steering Group to 

provide a platform for debate, discussion, planning, joint working and the resolution of 

issues.  

These objectives and actions are based on evidence collected as part of an 

accompanying Technical Evidence Base. Some of the key messages from these 

assessments are displayed in the boxes below. If partners do not respond to the threats 

and weaknesses identified, and do not capitalise on opportunities, there is a risk that 

competitors town centres (e.g. Brixton, West Norwood, Tooting, Croydon etc) will pull 

further ahead and attract greater investment.  

 

 

 

 

 

3. Providing 

Space for 

Growth and 

Enterprise 

Purpose: To provide sufficient workspace to stimulate a vibrant 

and diverse local economy and to generate enough footfall to 

support shops, restaurants, cafes and leisure facilities in the 

town centre. 
Priority Actions: Explore appetite for applying an Article 4 

Direction to restrict loss of more office space; Introduce a 

workspace policy; Deliver more workspace. 

4. Providing 

Spaces for Better 

and New 

Experiences 

5. Progressing 

Development 

Opportunities 

Purpose: To improve existing public spaces to improve visitor 

experience, create healthier streets, encourage dwell time and 

attract people to the area.  
Priority Actions: Provide new public spaces and activities (e.g. 

temporary road closures to create new space); Animate 

established spaces; Explore opportunities for Streatham Hill 

Theatre.   

Purpose: To identify and progress suitable development 

opportunities. The council can play a number of different roles in 

this process from shaping planning policy to directly intervening 

and delivering mixed-use schemes.  

Priority Actions: Cultivating exciting and socioeconomic uses; 

Establishing a supportive planning and policy framework; Direct 

H9JLA;AH9LAGF AF <=N=DGHE=FLӇ #E:J9;AF? L@= ӏE=LJGAK9LAGFӐ

agenda by redeveloping Streatham Hill station. 
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Streathamôs economy has 

grown in recent years, but 

not as much as in 

competitor town centres 

The area is characterised 

by an increasingly young 

and professional 

population 

The town centre is 

relatively healthy, but there 

are several opportunities 

for diversification and 

growth 

Streatham primarily 

provides a local service 

and amenity function 

Streatham benefits from a 

range of leisure, cultural 

and community assets, but 

there are gaps in provision 

Workspace is under threat, 

despite evidence of 

demand 

Streatham has lost a 

significant amount of 

employment space over 

the last ten years  

The public realm has 

improved in recent years, 

but the town centre still 

does not perform well 

against measures of 

Healthy Streets 

There are several 

development opportunities 

that could be investigated 

and progressed 

Intervention is also important to ensure that the town centre remains resilient and 
sustainable in the face of macro- and micro-economic forces that threaten town centres. 
These include online shopping, out of town shopping centres, the recent collapse of several 
multiples and the shift towards town centres as places for experiences and leisure. 
Streatham will be more resilient to these threats if partners recognise and respond to these 
changes and it becomes a place where people can go to experience a broad range of 
different things. 

Five key actions that will help kickstart change and growth in Streatham are set out 

below. 

Key Actions to Catalyse Investment and Growth in Streatham 

¶ Encourage local people to use the town centre and attract people from further afield 

by celebrating what is unique about Streatham, building an identity and harnessing 

civic pride  

¶ Support the delivery of new public spaces to improve the visitor experience, create a 

healthier environment and attract people to the area  

¶ Make Streathamôs town centre more diverse and resilient to macro-economic forces 

by opening new spaces for experimentation and support the area to become a place 

where people try new things 

¶ To diversify the local economy and create new enterprise opportunities for a growing 

local population, work with Londonôs best providers to develop new workspaces to 

support entrepreneurs 

¶ Harness the opportunities presented by metroisation by re-developing Streatham Hill 

Station and consolidating further development close by  
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1. Streathamôs Investment and Growth 
Strategy 

1.1 Streatham is one of south Londonôs most distinctive town centres. It is recognised for its 
cultural diversity, vibrant high street offer, community, civic identity and transport 
connections. Over the past decade targeted investment and intervention has helped to 
deliver tangible enhancements to the quality of the environment and vitality of the local 
economy.  

1.2 This new Investment and Growth Strategy has been developed to build on this momentum 
and aims to help Streatham to evolve as a more successful and resilient town centre.  

The Last Ten Years  

1.3 Streatham has experienced significant change over the last ten years. 

1.4 Much of this has been stimulated by the Streatham Masterplan which was published in 
2009. This focused on maximising development opportunities in order to secure investment 
and deliver improvements to infrastructure, housing, services and the public realm.  

1.5 Focusing on four defined areas (Streatham Hill, Streatham Central, Streatham Village and 
Streatham Hub), several development opportunities have been brought forward since. 
These include Destination Streatham, which has an ice rink, swimming pool, leisure centre, 
residential units and a large Tesco Extra superstore, and the re-development of the 
Caesars nightclub and Megabowl centre by Streatham Hill Station into a new mixed-use 
development by London Square. 

1.6 Alongside this, several other changes have occurred in Streatham. These include: 

¶ Successful establishment of the InStreatham Business Improvement District (BID), 
which has delivered a range of interventions related to safety, crime, street 
cleansing, greening and place making 

¶ Public realm improvements along much of the High Road by TfL, which involved 
tree planting, removal of barriers, new lighting, new crossing, road realignment etc. 

¶ Securing of GLA Outer London Fund investment and using it to deliver several 
interventions, including refurbishing the Streatham Library, establishing the 
Streatham Festival, shop front improvements and renovating parts of the Streatham 
Stables Community Centre 

¶ The creation of the Streatham Street Manual and the delivery of recommendations 
related to civic furniture and street greening 

1.7 This change has been enabled by significant investment from the public and private 
sectors. Investments range from £26m of funding from the London Borough of Lambeth 
and Tesco to develop Destination Streatham to over Ã1.6m from the GLAôs Outer London 
Fund. 

1.8 Despite this, a number of opportunity sites identified in the Streatham Masterplan have not 
come to fruition and some built assets remain underutilised. Examples include sites on 
Station Approach, Leigham Court Road, Gleneldon Mews and the junction of Becmead 
Avenue.  
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Investment and Growth Strategy 

1.9 This Streatham Investment and Growth Strategy 2019-2030 builds upon the platform 
established in recent years, providing a clear vision and strategy for growth in the area for 
the next decade.  

1.10 The strategy has been developed by Hatch Regeneris, We Made That, PRD and Urban 
Shape in partnership with the London Borough of Lambeth (LBL) and InStreatham.  

1.11 It provides an overview of Streathamôs current position and how it can change and grow 
over the next ten years. It is structured around five objectives which are accompanied by 
an overarching vision:  

¶ Objective 1: Challenging Perceptions and Attracting Inward Investment 

¶ Objective 2: Diversifying and Strengthening the Town Centre Offering 

¶ Objective 3: Providing Space for Growth and Enterprise 

¶ Objective 4: Providing Spaces for Better and New Experiences 

¶ Objective 5: Unlocking Development Opportunities 

1.12 Five key actions to catalyse growth in Streatham are set out below.  

Key Actions to Catalyse Investment and Growth in Streatham 

¶ Encourage local people to use the town centre and attract people from further afield 

by celebrating what is unique about Streatham, building an identity and harnessing 

civic pride  

¶ Support the delivery of new public spaces to improve the visitor experience, create a 

healthier environment and attract people to the area  

¶ Make Streathamôs town centre more diverse and resilient to macro-economic forces 

by opening new spaces for experimentation and support the area to become a place 

where people try new things 

¶ To diversify the local economy and create new enterprise opportunities for a growing 

local population, work with Londonôs best providers to develop new workspaces to 

support entrepreneurs 

¶ Harness the opportunities presented by metroisation and further consolidate 

development around Streatham Hill  

1.13 This document also discusses how the strategy can be taken forward by different partners 
and how success can be measured.  

1.14 The work is underpinned by a separate Technical Evidence Base, which provides a detailed 
overview of the areaôs economy, challenges and the town centre performance.
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2. Streatham Today 

2.1 The accompanying Technical Evidence Base demonstrates that Streatham, whilst on a 
positive trajectory, is falling behind competitor town centres and has several issues and 
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challenges it needs to overcome.  A summary of some of the key messages is provided in 
the box below. 

High Level Characteristics 

¶ Streathamôs economy has grown in recent years, but not as much as in competitor 

town centres 

¶ Streatham primarily provides a local service and amenity function 

¶ The area is characterised by an increasingly young and professional population 

¶ The town centre is relatively healthy, but there are several opportunities for 

diversification and growth 

¶ Workspace is under threat, despite evidence of demand 

¶ Streatham benefits from a range of leisure, cultural and community assets, but there 

are gaps in provision 

¶ The public realm has improved in recent years, but the town centre still does not 

perform well against measures of Healthy Streets 

¶ There are several development opportunities that could be investigated and 

progressed 

Streathamôs economy has growné 

 

2.2 The economy in Streatham has grown significantly over the last decade. Employment has 
increased by c.19% since 2011 and the number of businesses has increased by c.43% 
since 2012. There are now 2000 businesses in the area, employing approximately 11,000 
people.  

2.3 While this is positive, employment growth has not been as high as in many of the 
comparator areas considered over the same period. It was higher in Tooting (39%), Dalston 
(32%), Brixton (25%), Walthamstow (22%) and Peckham (19%). It has, however, been 
higher than the London and Lambeth averages of 15% and 11% respectively.  

2.4 Similarly, business growth has been higher in Dalston (59%), Brixton (55%), Walthamstow 
(52%), Tooting (44%) and Peckham (42%). It is similar to the Lambeth average of 42%, 
but above the London average of 35%.  

Streatham provides a local service and amenity functioné 

2.5 Streatham has a relatively broad employment base, but most is found in lower-value 
sectors. While more could be done to increase the proportion of higher value roles, this 
trend is not unexpected for an outer London town centre. 
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2.6 Public Administration, Education and Health account for the largest share of employment 
and these activities have experienced significant growth in recent years. This is partly 
explained by the presence of several NHS office functions, as well as a high concentration 
of primary schools. Employment is also high and has grown for Retail, Financial & 
Professional Services and Hospitality, Leisure & Recreation. 

2.7 Employment has fallen in recent years for higher-value ICT, Media and Creative Activities, 
despite the sector having the highest number of businesses in the area. This may link to 
the high proportion of sole traders in Streatham and the freelance nature of the sector.  

2.8 Even though outer London town centres tend to have a higher proportion of lower value 
sectors, GVA per employee in Streatham is £50,508 which is lower than several of the 
comparator areas considered - Angel (£67,905), Walthamstow (£58,768), Dalston 
(£56,459), Brixton (£52,991). Productivity is, however, higher than in Peckham (£47,487) 
and Tooting (£32,038). 

Streatham is characterised by an increasingly young and professional 
populationé 

 

2.9 Streatham has a resident population of around 66,000 people. The population is relatively 
young with a higher proportion of people aged 25-44 than the London average. The 
population has grown by 13% over the last five years, which is significantly higher than for 
Lambeth and London.  

2.10 Streathamôs residents are relatively well qualified, with 43% of residents holding a degree 
level qualification or higher (NVQ4+). This is higher than the London average of 38%, but 
slightly lower than the Lambeth average. 53% of residents have A-Level qualifications or 
higher (NVQ3+) which is also higher than the London average. Streatham also has a broad 
occupational profile with residents working across a range of different roles.  

2.11 Data from the Greater London Authority (GLA) indicates that over half of Streathamôs areas 
are dominated by young, highly qualified professionals and full-time students with 
disposable incomes (grouped under the GLAôs óCity Vibeô classification).  

Streathamôs high street is relatively healthy, but there are opportunities for 
diversificationé 

2.12 Streatham town centre comprises of 428 retail (i.e. convenience and comparison goods) 
and retail service (i.e. cafes, restaurants and takeaways) units. Since 2012 retail floorspace 
has grown by 3% and the amount of vacant floorspace has fallen by around 12%. Only 
10% of retail units are now vacant, which is below the UK average. 
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2.13 Analysis of Streathamôs retail offer shows that comparison goods representation is broadly 
in line with the national average. Provision of cafes and restaurants is also strong, 
accounting for around 52% of all units in the area (above the UK average of 38%).  

2.14 There is, however, a clear gap in the high street offer in relation to footfall generating 
clothing and footwear retailers. Representation of several other types of comparison goods 
retailers (which includes jewellery, sports goods, cycling, toy and pet shops etc.) is also 
below average. This partly explains why Streatham loses footfall to neighbouring town 
centres like Brixton and Croydon. 

2.15 It is also important to note that other town centres with similar demographic profiles have a 
more diverse retail and leisure offering. Brixton and Peckham, for example, have a similar 
proportion of young professionals and students, but have a more developed and distinctive 
retail offer relative to Streatham. In the case of Brixton, its retail offer differentiates by 
having a broader range of higher-profile comparison goods retailers such as H&M, TK Maxx 
and larger branches of retailers such as Sports Direct and JD Sports. Peckhamôs retail offer 
is more closely aligned to that of Streatham, but again includes a slightly stronger range of 
attractors such as Primark and the leisure uses at Peckham Levels. 

Streathamôs workspace is under threat, despite evidence of demandé 

2.16 If Streatham is to maintain its broad sector profile and move toward a higher value 
economy, it is important that sufficient workspace is available. Since 2013 however, the 
area has lost around 9,000 sq. m of office floorspace and c.30% of the total remaining 
floorspace already has PDR prior approval (see figure below). This is despite already low 
office vacancy rates (<1%). 

2.17 Locations where Streatham has lost office space to residential uses include: 

¶ Norwich House, Streatham High Road 

¶ The Print House (former South London Press), Leigham Court Road 

¶ Hopton House, opposite Streatham station 

2.18 The area also has a limited number of workspaces to support small and medium size 
businesses. The workspaces identified via the Technical Evidence Base work include Artist 
Studio Company Streatham Hill, Hideaway Workspace, Vinters Studios, Sunnyhill House 
and meeting/rehearsal space at the Streatham Youth and Community Trustôs Hall on 
Welfield Road. This is despite 14% of the businesses registered in Streatham being owned 
by sole traders and 21% of residents being self-employed. 

2.19 If any additional workspace is lost it could have significant impacts for employment in 
Streatham which would have subsequent impacts for the vitality and vibrancy of the town 
centre itself. 
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Figure 2.1 Permitted Development Rights 2013-2016 (sq. m.) 

 

Source: GLA Town Centre Health Check 

Streatham benefits from a range of leisure, cultural and community assets, but 
there are gapsé 

2.20 Streathamôs town centre is supported by a range of leisure, cultural and community assets 
which help create a diverse local offering. Example assets include the Odeon, Hideaway 
Jazz Bar, Streatham Ice Rink and Leisure Centre, Streatham Tate Library, Streatham 
Space Project and Streatham Common. These provide significant value to the town centre 
and act as an attractor to people visiting the area.  

2.21 Given that town centres are changing and there is an increasing need for them to offer a 
rounded experience, there is an opportunity to increase the number of leisure, cultural and 
community assets in Streatham to attract more people to the area and build resilience. 
There is also potential for further growth in the early-evening economy as identified in the 
Draft Local Plan. There are currently gaps in the offering ranging from an independent arts 
cinema to a local art gallery. As noted in the GLAôs Accommodating Growth in Town 
Centres study, a shift towards a broader mix in town centres: 

óé can have wider implications on the performance of the town centres in question: 
residents and visitors spend longer in the centre, undertake ólinked tripsô between leisure 
and other uses and increase their dwell-time in a centreô. 

The public realm has improved in recent years, but the town centre still does not 
perform well against measures of Healthy Streetsé 

2.22 Significant investment has been made in the appearance of Streatham's public realm over 
the last ten years. Barriers to movement across the High Road have been removed, while 
planting and street furniture have been successfully introduced at select locations along 
the high street. 

2.23 While these interventions have improved the quality of the environment and visitor 
experience, some parts of the town centre still do not perform well against indicators of 
Healthy Streets (due in large part to the extent of road traffic). The Healthy Streets 
approach was developed by Lucy Sanders, a public health and transport specialist, and 
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provides a set of indicators that can be used to assess the quality of the streetscape. A 
high-level assessment of some of the Healthy Street indicators is set out in the table below. 
The observations were made between April and May 2018 and represent a qualitative 
assessment of Streatham's environment.  

Health Streets 
Indicator 

Assessment 

 

Easy to 
cross 

Cluttered and confusing pedestrian crossings: While some junctions have been improved, 
some pedestrian crossings remain cluttered and are not always on desire lines. 

 

Street 
greening 

Quality of street greening: Planting in select locations has improved the quality of the public 
realm in these select locations. This needs to be maintained, supported and added to, in order to 
avoid it becoming tired and bare. 

 

Air 
Quality 

Air Quality: The high street is a heavily trafficked route with high pollution levels. Attractive side 
streets provide respite. Intensive greening on the high street is needed to mitigate poor air quality 
and noise.   

 

People 
feel 
relaxed 

Dominant vehicular traffic: Improvements have been made through road infrastructure changes 
and greening efforts. Significant vehicular traffic does however remain constant across the high 
street and further noise and visual mitigation measures are needed. Streatham High Road is 
currently being considered as a potential Low Emission Neighbourhood (LEN) and this opportunity 
should be capitalised on.   

 

Places 
to stop 
and rest 

Focused public realm interventions: The standard of paving along the main high street is 
generally good owing to a number of recent focused public realm interventions which tend to be 
adjacent to local assets or new development. New public realm provides spaces for people to 
congregate or rest within the town centre. There is however a lack of public seating provided along 
the high street itself.  

 

People 
feel safe 

Back street environment - The high street has a number of pleasant residential side streets that 
add significant character to the area. Other side streets, particularly where there are development 
opportunities, such as Gleneldon Mews and Station Approach are less welcoming and can 
contribute to a feeling of insecurity. There is a north-south focus to the high street. How people 
move east-west across the high street should also be considered. 

 

Things 
to do 
and see 

Active forecourts - A large number of food and drink businesses have active forecourts with table 
and chairs, which contributes to the vibrancy of the high street and invites people to travel down 
and use it. 

2.24 Some areas of the High Road are more in need of intervention than others. Discussions 
with inStreatham and the council highlight that residents and businesses frequently report 
that the dip between Gleneldon Road and Streatham Station needs improved and 
enhanced public realm. The quality of the environment is perceived to be poor and it is 
difficult to cross the busy road safely and easily.  

There are several development opportunities that could be investigated and 
progressedé 

2.25 While a number of the development sites identified in the 2009 Masterplan have been 
brought forward, several have not come to fruition (including developments in each of the 
Central, Hub and Village óQuartersô).  
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2.26 There is an on-going opportunity to identify priority sites that can be developed, including 
re-evaluating those that have not yet come forward from the Masterplan. Priority 
opportunities should be identified by the council and the feasibility and viability of bringing 
these different development sites should be investigated.   

2.27 The on-going development of the Local Plan presents a significant opportunity for the 
council to focus, catalyse and influence development and this Investment and Growth 
Strategy, with its accompanying documents, can serve as an important point of reference 
for policy decisions.  

Looking Ahead: The Case for Action 

2.28 While the evidence demonstrates that Streatham is on a positive trajectory in relation to a 
number of economic indicators (e.g. business growth, employment growth, retail floorspace 
growth, retail vacancy change etc.), it also highlights that there are various challenges 
facing the local economy and significant competition from competing town centres.  

2.29 If partners do not respond to this, it is likely that competitors will pull ahead and attract 
greater investment. This is partly because many of Streathamôs local competitors already 
have significant emerging regeneration and development plans and a stronger investment 
story (e.g. in Brixton, Croydon and West Norwood). Other town centres are also likely to 
benefit from significant infrastructure upgrades planned across London (e.g. Crossrail, 
Crossrail 2, Northern Line Extension, West London Orbital etc.).  

2.30 Intervention is also important to ensure that the town centre remains resilient and 
sustainable in the face of macro- and micro-economic forces that threaten town centres. 
These include online shopping, out of town shopping centres, the recent collapse of several 
multiples and the shift towards town centres as places for experiences and leisure. Moving 
forward the most successful town centres will be those that recognise and respond to these 
changes and are places where people can go to experience a broad range of different 
things. 

2.31 Partners also need to respond to a range of challenges relating to social and economic 
inclusion, in particular employment, income and housing affordability. It is important that 
interventions attempt to tackle issues of inclusive growth, ensuring that Streatham is a fairer 
and more prosperous place.
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